
DO NOW: Share some things you saw over the break that 
inspired you with the others on your table. 











EXAMPLES 3: Seibu Railways in Japan have worked regularly with Illustrator Takahiro 
Kadowaki through Dentsu Inc ad agency to produce this ongoing poster series. The images 
subvert traditional ukiyo-e print aesthetics to illustrate proper train etiquette. 



TASK 1 (3 MINS): Now you are going to make your own 
poster/s. In your groups choose a theme, issue or 

subject you would like to cover. 

Each person come up with their own and take a vote as a 
group to decide which one to move forward with.  



TASK 2 (3 MINS): Your table is a collective. What is 
your collective’s name? Again, each person have a go and 

pick the best one between you. 



TASK 3 (4 mins): Create a logo! Now you have a name and 
a focus, what simple image can illustrate this best? 

Everyone have a go, then pick the best one. 



TASK 4 (5 MINS): Inspired by the Black Panthers and the 
White Pube think of 2 actions (each) that could help 
change / alleviate / support your cause or theme. What 
needs to change? Who would benefit from this change? How 
could you impliment this change? What is the time scale 
of the change? Where is the location of your change? + 

Why is this change important? 



TASK 5 (25 MINS): Now you are going to design a series 
of posters that advertise your collective’s values. 
Each person must illustrate one of the actions you’ve 

chosen to create your own poster campaign. Will you have 
a house style? Will you make them recogniseable as a 
set? How could you sloganise your statement to make it 
snappier? How can you use symbols to aid communication? 
How will your illustration illuminate your text? Do you 
even need text? How can you use referencing to make the 

image more effective?



TASK 3 (15 MINUTES): Now find somewhere to put up your 
poster outside the building. Where can you put the 
poster thats most effective in the time frame? Where 

will the most people see it? How could it’s location aid 
it’s communication? Consider your audience - who needs 

to see this?

Once you’ve found a place for it, take a photo and email 
it to d.freeman@fashion.arts.ac.uk. 



WHAT WAS THE POINT IN THAT? By activating your work to a 
considered audience you have used your own voice to talk 
about activism whilst simultaneously self promoting your 

work.

Communicating your ideas publicly can connect with a 
more diverse group than your like-minded peers. The 
internet is great and all but don’t forget about the 

‘real’ world!


